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Branding & Graphic Design



WInchester Coffee Festival  
Branding & Logo Design



Utilita Arena
Branding & Logo Design



Love From
Christmas Campaign Design



WinACC
Logo, Branding & Website Design 



WinACC
Solar Farm Opposition Campaign Brochure 



Timsco Financial Services
Website Design



Hamden Executive Search
Branding & Website Design



Logo Options & Branding
Bramston Bursary Foundation



Jane Penty 
Website & Logo Design



JCF Financial Services
Website Design & Branding



KIB Healthcare
Pharmaceutical Web Design



PIttleworth Manor
Webdesign, Brochure Design & Email 
Design



The Pastry Corner
Branding & Pattern Design
2023



Visual Communication Design



Downloadable Design
ThinkCreative



Winchester BID Ballot VIdeo
Awareness Animation

Click here to watch

https://www.youtube.com/watch?v=QhAQ6cf0Y5Q


New Business Poster
Black Swan  



Marketing Collaterol 
Black Swan 



Brand Guidelines
Black Swan 



FESTIVAL ATIREWest sussex

Thursday 6th July - Friday 7th July

be prepared for an   epic night  of fun 
that will last long after the 

sun has gone down

ONE MORE DAY 
OF FUN & MUSIC

Internal Coms
Black Swan  
Company Party



Osborne Developments
Various Brochures 
 



White paper design
Market research paper
Pulsar Platform



Research paper & Email Design 
FaceGroup 



Downloadable Healthcare Magazine
Brochure Design
Pulsar Platform



Case Study Design
Pulsar Platform



Case study Design
Pulsar Platform 2016



Case study Design
Pulsar Platform



Digital Tranformation Magazine
PDF Marketing magazine for Unilever
Face Group



Newsletter Campaign redesign 
Pulsar Platform & Face Group 



Whitepaper design
Vuelio 



Branding for the first ever Vuelio Blog Awards  
& Marketing Collaterol



Marketing Collaterol
Vuelio

GET PR

GET POLITICAL

GET SOCIAL

GET COMMUNICATING



Design of the Vuelio Blog 
awards Badge 
Back linking scheme
Vuelio



Advertising and rebranding
Cision



Infographics



Think Creative Process Infographic
New Business Campaign

It’s all about youuu!
We want to get to know you.

By having an indepth 
discovery session we will 
find out more about your 
business and what your 

objectives are

Our door is always 
open. Our dedicated 
team will be ready 
to meet you with a 

cup of coffee, or 
even some cake...

Time for more coffee! 
We will present some 

carefully planned 
concepts to you and 
see what you think

Once we know your 
customer inside out 

our experienced 
marketing & design 
team will produce 

some initial 
concepts

We will then launch 
your sparkly new digital 

campaign that boosts 
your enquiries and 

expands your sales - 
while taking care of all 
hosting and technical 

aspects

We are always here 
to help market and 
support the growth 
of your business, as 
little or as much as 

you desire

Time to finalise 
the details of our 

designs & plan
with you

With your feedback 
we will work our 
magic and bring 
your ideas to life

All completed 
under one roof 
in the beautiful 

city of 
Winchester



Roadmap Infographic
Pulsar Platform 



Facebook Topic Data Infographic
Social Media Event 
Pulsar Platform



Sports & Dental Infographics
Pulsar Platform 2016



‘How to’ Infographics
Retention campaign design



Brand Application



Meridian Website
Shopify Website & Email Design 
Constructed in alignment with the client’s 
brand guidelines and instructions



Edyn Handbook
Brochure & Marketing Collaterol design

Constructed in alignment with the client’s brand guidelines and instructions



Art & Creative Work



Album Artwork
Music



Quiet Pill Music Platform
Branding & Website



Garudio Youth (Art Collective)
The Secret Club Zine
Denmark



Screen door designs
Private commission piece for Terracine House

Quatra Bornes , Mauritius 



Product Design
Wall Chart 



Abstract insitu design
3Ds Max Animation



Band Music Posters



Music Event Invitations 
Fuzzy Logic Baby



Carbon Culture 
Fine Art  
Screen Print Series 
University of the Arts 



Pattern Design
Experimental style



Urban Decay Installation 
& Transitional Prints
Exhibition, University of the Arts



MRF
Giclee Prints



Photography Series
Paris



Artwork
Creative Experimentation



Photography Series
‘London Looking Up’



Cake Decoration & 
Chocolate work
National Bakery School



Social Media Campaign Examples



Social Campaign showcasing Facebook Topic Data for Pulsar Platform - this particular campaign was based around the Dental Industry.

Oral Health

Engagement around oral health is vast, female & American
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Understand what drives consumer interactions

Facebook interactions are driven by big, one-off dentistry (e.g wisdom teeth and biopsies) more 
than the daily tooth brushing routine. Oral care brands can use this to guide the stories they tell on 
the platform and beyond.

Some things we prefer to share with friends and family. This is why aggregated and 
anonymised Facebook Topic Data can be the most valuable source of insights into 

healthcare topics like dentistry and oral care.

Continuous insight into consumer needs

The power of Facebook topic data comes from when you overlay custom frameworks on top of the 
interactions from 1.59 billion people. Search for simple product names or build up more complex 
user needs, typologies of needs, journeys to purchase and more. For example:

Consumer conerns vary by gender
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Oral Health

Engagement around oral health is vast, female & American
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Understand what drives consumer interactions

Facebook interactions are driven by big, one-off dentistry (e.g wisdom teeth and biopsies) more 
than the daily tooth brushing routine. Oral care brands can use this to guide the stories they tell on 
the platform and beyond.

Some things we prefer to share with friends and family. This is why aggregated and 
anonymised Facebook Topic Data can be the most valuable source of insights into 

healthcare topics like dentistry and oral care.

Continuous insight into consumer needs

The power of Facebook topic data comes from when you overlay custom frameworks on top of the 
interactions from 1.59 billion people. Search for simple product names or build up more complex 
user needs, typologies of needs, journeys to purchase and more. For example:

Consumer vision of ‘ideal’ teeth goals
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Whiter Straighter Brighter
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Some things we prefer to share with friends and family. This is why aggregated and 
anonymised Facebook Topic Data can be the most valuable source of insights into 

healthcare topics like dentistry and oral care.

Products driving the most engagement
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Understand what drives consumer interactions

Some things we prefer to share with friends and family. This is why aggregated and 
anonymised Facebook Topic Data can be the most valuable source of insights into 

healthcare topics like dentistry and oral care.

Consumer vision of ‘ideal’ teeth goals

72% 18% 10%

Whiter Straighter Brighter



Instagram posts created for the Winchester Fashion Week awareness Social Media Campaign.
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LOVE 
FROM
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La te  n ight
shopping 
ton ight !

LOVE 
FROM

LOVE
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LOVE
FROM

Gifts for Him Gifts for Her Gifts to wear

Instagram style for the Love From campaign Winchester BID. 



Instagram posts created for the Winchester Coffee Festival Social Media Campaign



Think Creative Bonfire Night Instagram story campaign.



Think Creative Halloween Instagram story campaign.
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